Certified Tourism Ambassador (CTA) program.
Time and again, I've seen how its tailored
curriculum and engaging in-person training not
only foster a strong sense of community but also
align stakeholders around a shared vision for the
destination.
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When the time came to introduce a certification
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program in Seattle, our Board and leadership -
team conducted a thorough review. We g’:%n
ultimately chose CTA because of its proven ?ﬁ%
track record, strong reputation, and its ability to g g %1‘5' s
consistently deliver meaningful results aligned o3 ?g E"“
with our strategic objectives. % g g‘f% '

Michael Woody, CTA
SVP & Chief Strategy Officer
Visit Seattle




CTA IS MORE
THAN A TRAINING PROGRAM.

Our L0go says it all...

Quality of Life.

Quality of Experiences.
Stakeholders » Visitors - Residents

COMMUNITY

CERTIFIED TOURISM AMBASSADOR™

Bringing People Together.

Building Connections.

THE CTA DIFFERENCE

Administrative
M Turnkey — We deliver a proven, comprehensive program

IZ[ Ongoing, Free Support — We don’t consult, then leave.
We’re always available

IZ[ Dedicated Software — Complimentary CRM, CMS, and
online enrollment

~ Affordable, Tiered Pricing — Any size of destination. No
hidden fees

Curriculum Design

™ Ph.D. Designed Curriculum — Targeted and focused
Learning Objectives

M Subject Matter Expert Panel — Locals define your Body
of Knowledge

i} Customized to Your Destination — Consistency of
training, year-after-year

M Builds Pride and Passion for Where They Live and Work
— Visitors notice

i} Face-to-Face, Multi-Sensory Learning — Seeing, hearing,
doing, touching

M Engaging, In-Person Exercises — Reinforces learning,
while meeting new people

M Builds Lifelong Connections — That doesn’t happen
online and alone

Ongoing Sustainability
& Momentum

i} Industry Recognized Certification — Building prestige,
from drivers to mayors

i} Consistency of Training — Builds camaraderie throughout
the destination

i} Ongoing Quality Measures — Bi-Annual Surveys of CTAs
and Employers

M Proven Behavior Change — Survey results and comments
celebrate successes

i} Built-in Benefits Keep CTAs Engaged — Networking
Events, Discounts, and more

i} Annual CTA Summit and Quarterly Calls — High level
discussions CEOs and Team

Our Experience

IZI Work With Over 100 DMOs — Large and small,
since 2005

M Former DMO Staff — We’ve walked in your shoes.
We “get it”



